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Making events work for you is hard work. Most investments don’t provide an ROI.  ITEC is changing that – by 

bringing together IT vendors and resellers with business buyers and systems integrators. More than any other 

conference, ITEC puts you in touch with the people who drive purchasing at every level of the technology 

market. 

ITEC may be a national series, but its roots are local. Each ITEC is customized to its individual location. A 

key element in the localization of each ITEC event is the relationships developed with local business and 

technology groups. ITEC values these relationships and dedicates both time and internal resources to nurture 

them. Not only do these relationships tie each ITEC event into the communities they serve, but they also play a 

significant role in both audience acquisition and program visibility.

Thousands of qualified buyers will be attending ITEC so you can’t afford to miss this program. The attendees 

are coming to improve their P&L through productivity enhancements with the latest technology and you can do 

the same - Find out how…

Bringing Marketplace, Learning Place and 
Networking Together in YOUR Regional IT Event

ITEC is all new in 2008.  Topics for this year focus on what we call Second Circle Technologies, which are 

technologies that are hot, that consumers need to understand and that will make a difference in the way we all 

do business.   Some of these hot topics include:

Security•	

Virtualization & Data Centers•	

Cloud Computing•	

Unified Communications & VoIP•	

The Next Workplace & Green IT•	

Enterprise & Social Media Software•	

Consumerization•	
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ITEC is the forum that puts you in front of the top IT and business decision makers in your region.  ITEC is 
expanding this year to seven more cities in some of the fastest growing economic areas of the country.  Just 
one more way that ITEC gives you the leverage to increase your presence with local companies and build 
relationships that are key to winning contracts.

2008 ITEC Schedule

Houston May 7 - May 8

Detroit May 21 - May 22
Dallas June 4 - June 5

Seattle June 10 - June 11
Indianapolis June 17 - June 18

Charlotte June 25 - June 26
Minneapolis Sept.10 - Sept. 11

Los Angeles Sept. 24 - Sept. 25

St. Louis Oct. 1 - Oct. 2

Ft. Lauderdale Oct. 7  - Oct. 8

Kansas City Oct. 15 - Oct. 16
Chicago Oct. 22 - Oct. 23

Washington D.C. Nov. 5 - Nov. 6

Atlanta Nov. 12 - Nov. 13

Philadelphia Nov. 19 - Nov. 20

New York/New Jersey Dec. 3 - Dec. 4
Portland Dec. 10 - Dec. 11

Find Your ITEC Marketplace
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Only ITEC puts all of the action 
under one roof, in one room.  The 
motivated buyers and decision makers 
who attend ITEC have no reason to leave 
the exhibit floor because everything they 
need including keynote presentations, 
knowledge workshops, education sessions 
and lunch are located within feet of the 
exhibits.  This design allows you the 
maximum exposure to this qualified 
audience.

Reach IT & Business Professionals All in One Place
Spring 2007 Attendee Demographics Industry Type

Communications
2%

Other
2%

Retail
11%

Financial Services
4%

Business, Professional 
Service

19%

Education
17%

Government/Military/Defe
nse
20%

Manufacturing
8%

Healthcare/Medical/Phar
maceutical

10%

Information technology
7%

2007 ITEC Attendees By Industry

ITEC Attendees are serious IT End-Users & Motivated Buyers. Overall, 81% of attendees have a 
buying influence (have the final say, specify the supplier, or recommend the purchase) for the products and 
services exhibited. Over 60% of buyers cite the purchasing time frame as now through the next 6 months and 
an additional 18% will be ready to buy in 6-12 months.

Our attendees come ready to evaluate a wide range of products and services. Exhibits are open for 2 days and 
attendees spend all day on the exhibit floor.  Your booth is a featured part of the conference, giving attendees 
the opportunity to see first-hand the tools — your products and services — that they need to stay at the leading 
edge of their professions and to build their business. 

Spring 2007 Attendee Demographics: Job Function

15%

22%

20%

14%

5%

8%

6%
3% 7%

Executive Management
(CEO,CIO,COO)

Corporate Management
(VP/Dir./Mgr.)

IT Executive
Mgmt.(MIS/IS/IT) 

IT Staff

Other technical 

Business Development &
Strategic Planning 

Sales & marketing 

Other non-technical 

Consultant

2007 ITEC Attendees By Job Function
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The ITEC Marketing Campaing is geographically targeted to the specific location and emphasizes the 
appropriate regional business & industry profile.  The key marketing elements are:

Email
Email marketing, beginning approximately 90 days before each conference, takes place on a continuous, 
weekly basis. In addition to targeting past attendees and current registrants, the ITEC marketing team is 
constantly updating our database with the hottest contacts in the local tech market. We keep the audience 
engaged and interested by rotating the messages with 4 distinctly different approaches during the campaign. 
Each event’s email campaign will generate approximately 250K impressions.

Website
The ITEC website is the destination to which all registrants and 
prospects are driven. The site provides detailed information 
about the conference, including the agenda, complete session 
descriptions, partners and details about the Expo Floor. Every 
ITEC exhibitor and sponsor has their company’s logo, live link and 
description posted on the ITEC website.  The site is constantly 
updated throughout the campaign, to ensure that it includes 
compelling and late-breaking content.

Media
ITEC features a public relations effort that seamlessly partners with regional 
media as well as national trade publications. We have reciprocal marketing 
agreements in place with the top electronic publications and live links on numerous event calendars.  ITEC is 
also affiliated with one of the most widely read technology newsletters on the web, CrossConnect. Published 
by ITEC’s parent company CrossTechMedia, this bi-monthly electronic newsletter reaches more than 300,000 
IT end users across the country. The entire ITEC calendar is publicized via permanent links in every issue and 
sponsors and exhibitors receive additional exposure with CrossConnect’s national subscriber base.

Viral & Print 
Sponsors and exhibitors are given the opportunity to promote their 
participation in ITEC through website banners and links created for their 
site, personalized invitations and electronic tickets, printed pieces such 
as postcards and other customized messaging options. Additionally, the 
ITEC brochure will be mailed to a mix of select ITEC past attendees, 
as well as demographically targeted prospects from external sources, 
including local and regional partners. Distribution takes place 8 weeks 
prior to each event and approximately 25K alumni and prospects will receive 
the brochure. 

Multiple Markets, Year-Round Approach

ITEC Portland Conference & Exhibition
November 28 - 29, 2007
Oregon Convention Center
Portland, OR

Join us at ITEC 2007 and don’t miss:
• Comprehensive education sessions
• Hundreds of networking possibilities
• Meet with over 100 local and regional IT 
   companies
• Keynote Presentation by author and columnist 
   James Gaskin
• Keynote Lunch Session - The High-Tech  
   Playground: Why Business Blogging, RSS and  
   SEO Are Serious Tools You Need Now  
• MasterMind Security Luncheon Panel - Security  
   2008-What You Need Now
• And so much more!

VISIT WWW.GOITEC.COM/PORTLAND

ITEC Portland Conference & Exhibition
November 28 - 29, 2007
Oregon Convention Center
Portland, OR

Detailed case studies that demonstrate what steps 
other organizations in your industry are taking to 
successfully overcome everyday IT challenges

Organized networking opportunities with your 
colleagues. ITEC offers a free lunch each day in an 
atmosphere that’s conducive to 
meeting with your peers informally.

In-depth vendor information that lets you ask tough 
questions and get detailed answers that will help 
you save money, mitigate risk and extend your IT 
budget

For complete information and detailed 
session descriptions go to:
www.goitec.com/portland

Phone: 781-821-6734

Participate in over 32 education sessions in these 
four focus areas:
 • Security
 • Infrastructure and hardware
 • Mobility, networking and wireless
 • Software and applications

REGISTER AT 
WWW.GOITEC.COM/PORTLAND

QUALIFY TO 

ATTEND FOR 

FREE!

Comapany Name

VIPCODE
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Platinum Sponsor Package
20’ x 30’ Booth on show floor with:•	

	 6’ skirted table
	 carpet
	 electrical drop (20 amp)

Company logo & 100 word description in •	
all marketing collateral (web & print)
Unlimited E-Tickets for your colleagues & •	
prospects to attend ITEC for free
Event Bag insert•	
Designation on welcome unit & signage•	
A dedicated focus area for speaking •	
opportunities
A full page Ad in the event program•	
1 time access to the event’s attendee list•	
Choice of Lanyard or Registration •	
sponsorship

Gold Sponsor Package
20’ x 20’ Booth on show floor with:•	
	 6’ skirted table•	
	 carpet•	
	 electrical drop (15 amp)•	
Company logo & 100 word description in •	
all marketing collateral (web & print)
Unlimited E-Tickets for your colleagues & •	
prospects to attend ITEC for free
Event Bag insert•	
Designation on welcome unit & signage•	
2 complimentary speaking opportunities•	
A half page Ad in the event program•	
1 time access to the event’s attendee list•	

$12,000

$20,000

Event Sponsor Package

10’ x 10’ Booth on show floor with:•	
	 6’ skirted table•	
	 carpet•	
	 electrical drop (5 amp)•	
Company logo & 100 word description in •	
all marketing collateral (web & print)
Unlimited E-Tickets for your colleagues & •	
prospects to attend ITEC for free
Event Bag insert•	
Designation on welcome unit & signage•	
1 complimentary speaking opportunity•	

$3,500

Sponsorship Opportunities

Silver Sponsor Package

10’ x 20 Booth on show floor with: •	
	 6’ skirted table
	 carpet
	 electrical drop (5 amp)

Company logo & 100 word description in •	
all marketing collateral (web & print)
Unlimited E-Tickets for your colleagues & •	
prospects to attend ITEC for free
Event Bag insert•	
Designation on welcome unit & signage•	
1 complimentary speaking opportunity•	
A quarter page Ad in the event program •	

$5,000
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Additional Sponsorship Opportunities
Webinar
Dedicated Theatre Sponsorship
(includes signs & marketing)
Lunch Sponsorship - 1 day
Lunch Sponsorship - 2 days
(includes Luncheon Keynote)
Breakfast Sponsorship
Event Reception
Wireless Network Sponsor
Registration Sponsorship
Lanyard Sponsorship
(Lanyards supplied by ITEC)
Conference Bag Sponsorship
(Bags supplied by sponsor)
Bag Insert
Newsletter Banner Ad
Full Page Ad in Event Program
(Includes speaking opportunity in 
focus area theater)
Half Page Ad in Event Program
Quarter Page Ad in Event Program

$10,000
$10,000

$5,000
$7,500

$3,000

$1,500

$500
$500

$1,250

$900
$500

$5,000
$3,500

$7,500

$1,500

Standard Exhibitor Package

10’ x 10’ Booth on show floor with carpet•	
Company logo & 25 word description in •	
all marketing collateral (web & print)
Unlimited E-Tickets for your colleagues & •	
prospects to attend ITEC for free

$2,395

For more information please contact:
 

Marc Goldstein
VP of Sales for ITEC
Phone: 781-821-6652

Email: mgoldstein@crosstechmedia.com

Sponsorship & Exhibition Opportunities



CrossTechMedia, LLC Contract

EXHIBIT INFORMATION:
Event/City Package 

Level
Year Booth Size Total

1. x
2. x
3. x
4. x

SPEAKING INFORMATION:
Event Year Description (Attach 2nd Page to Outline Details) Total

1.
2.

AUTHORIZATION:	 	 Print Name: ______________________________________________________
Authorized Signature: ______________________________________________________________________

BOOTH PREFERENCES:   1st Choice: ______		  2nd Choice: ______		  3rd Choice: ______

					          ________________________________________________________

Event/City Package 
Level

Year Booth Size Total

5. x
6. x
7. x
8. x

ADDITIONAL COMMENTS: CONTRACT 
TOTAL:

(The above signature commits the company on this contract to abide by the terms and conditions set forth on the 3rd page of this document and all referenced documents.)

**Please indicate competing companies so that we
can avoid placing them adjacent to your location.**

PAYMENT METHOD:
	 Charge My Credit Card:		 Visa		  MasterCard		  AmericanExpress
	 Name on Card: ______________________________  Amount Charged: _____________  U.S. Dollars
	 Card Number: _______________________________  Expiration Date: ______________
	 Authorized Signature: ____________________________________  Date: _________________
	 Return Receipt Via:		  Fax (____) __________		 Mail to Billig Address
	 Check	 (Send Invoice) PO# ____________________ Make checks payable to CrossTechMedia, LLC
	 Please Remit to: CrossTechMedia, LLC  437 Turnpike St, Canton, MA 02021

PAYMENT TERMS: Seventy five percent remitted upon contract signing with the balance due 
thirty days before the event. If application is received within 90 days of event dates, full payment is due 
with contract. If balance(s) are not paid according to terms, booth space can be cancelled. Canceling 
your participation in the event will not relieve the financial obligation that you contracted for. Exhibitors 
prohibited from subcontracting.    *NO REFUNDS*

Company Name: __________________________________________________________________________

Official Address: __________________________________________________________________________

Phone: _____________________  Fax: _____________________  Email: ____________________________

Website: ________________________________________________________________________________

MARKETING INFORMATION (Enter information as you would like it to appear on show marketing materials - web, guide, signage, etc.) 

Company Name: __________________________________________________________________________

Billing Address: ___________________________________________________________________________
(Legal Business Name)

Street City State/Province Zip Code/Postal Code

BILLING INFORMATION

For Official Use Only:
ED: ___ SPO$: ___  

#: ___ Booths $: ___
- - - - - - - - - - - - - - - - - - - - - - - - - -

Accounting Use Only: 

437 Turnpike Street, Canton, MA 02021  |  Phone: 781-821-6600  |  Fax: 781-821-6709

CrossTechMedia - 2008 Contract
Page 1 of 2

Trade Show Contact’s Name: ________________________________________________________________



CrossTechMedia, LLC Contract 
 

437 Turnpike St, Canton, MA 02021 Phone: 781-821-6600 // Fax: 781-821-6709 

TERMS AND CONDITIONS 

DESCRIPTION OF BOOTHS 
Exhibits shall not obstruct view or hinder the  

visual access of others, no neon or illuminated signs  
or exposed lighting will be permitted within exhibit  
areas unless special permission is first obtained from  
Management in writing. The Management shall  
approve all signs, banners or similar advertising.  
Any sign, banner or advertising not expressly  
approved may be removed by the Management and  
the license may be revoked at the option of the  
Management.  The Management provides black  
carpeting in all booths. Should you choose to bring  
your own, it must be secured to the provided carpet  
by special tape provided by the Management.  The  
use of special carpet will be at The Managements  
discretion.  The Management reserves the right to  
prohibit installation of unapproved nonconforming  
exhibits.  Exhibitors will not be entitled to a refund of  
any particular exhibit due to the Exhibitor’s failure to  
comply with these regulations. 

 

Backwalls, including signs, may not exceed  
8’(2.42m)  Low side dividers between booths may  
not exceed 3’ (.91m) in height, if a higher divider 

between booths is desired, it may not exceed  
8’(2.42m)in height nor extend from the backwall  
more than 3’(.91m) into the space and must be  
finished in the manner agreeable to the neighboring  
exhibitor wherever visible to the other exhibitor’s,  
visitors, etc.  Any side divider used other than  
curtains provided with the booth must be finished in a  
manner pleasing to the neighboring exhibitor and  
Management.  Should Management find it necessary  
to provide coverings and related materials for  
sidewalls, the exhibitor whose booth is being covered  
shall be responsible for all charges for providing  
covering. 

 

FIRE, SAFETY AND HEALTH 

All decoration materials must be FIREPROOF  
and conform with City Fire Department  
requirements.  No fireworks, open flames, Liquefied  
petroleum gas, or flammable liquids are allowed.  
The use of crepe paper or similar materials is  
forbidden.  Exhibitor assumes full responsibility for  
its compliance with local, city, state and federal  
ordinances, laws, and regulations respecting fire,  
safety, and health, and regulations of the Exhibit Hall  
and Management. 

 

UNION LABOR 

Rules and regulations for union are made by the  
local unions and these regulations may be changed at  
any time.  Where unions are required because of 
building or contractor  requirements, it will be  
necessary for the exhibitor to comply with the  
regulations.  All service contractors employ 
appropriate union personnel. 

 

OFFICIAL CONTRACTORS 

Official contractors will be designated by  
Management to perform services, such as, the rental  
of furniture, drayage, erection of exhibit, electrical  
work, telephones, plumbing, labor, photography,  
models and receptionist, floral, food service, and  
other services.  Exhibitors are expected to contract  
for such services with the said official contractor  
unless Management has given prior written approval.  
The purpose of this regulation is to insure a high  
quality of service and efficient operation.  
Management assumes no responsibility or liability for  
any of the foregoing services performed or materials  
delivered. 

 

SHIPPING INSTRUCTIONS 

Specific shipping instructions will be included in  
the Exhibitor’s manual. It is imperative material be  
shipped in accordance with the instructions contained  
in the Exhibitor’s Manual and Service Kit. Neither  
Management nor the Exhibit Hall will receive freight  
shipments. 

 

CARE OF EXHIBIT HALL & EQUIPMENT 

No signs or advertising are to be affixed to any of  
the walls, columns, door, etc., by using nails,  
masking tape, scotch tape, adhesive backing, or any  
other method. No nails, tacks, stacks, or staples shall  
be driven into walls, or any part of the premises. A  
tape or any other material used in exhibit booths, or  
for layout purposes, must be removed from the floors  
at the conclusion of the convention.  Nothing shall be  
hung from affixed to any sprinkler heads or piping or  
lighting fixtures or speakers. Helium filled balloons or 
any other devices that may lodge on the interior 
superstructure of the Exhibit Hall are prohibited. If said 
premises or any portion of said building, booths, or 
equipment in booths, or equipment in booths during the 
term of the lease, shall be damaged by the act, default or  
negligence of Exhibitor, its agents, or employees.  
Exhibitor will pay to Management  upon demand,  
such sum as shall be necessary  to restore said  
premises and equipment to their present condition. 

 

 
 

MOVING PICTURES, SOUND DEVICES AND 
LIGHTING 

Operation of sound moves, loudspeakers and other  
sound device will be permitted if tuned to  
conversational level and if not objectionable to  
neighboring exhibitors.  Management reserves the  
right in its sole discretion and without limitation to  
restrict the use of light, noise, musical instruments  
and theatrical acts. 

 

DISMANTLING 
In the event that several portions of the said  

premises are not vacated by Exhibitor at the end of  
the term for which said portions of said premises are  
respectively rented to Exhibitor.  Management is  
hereby authorized to remove from said premises, at  
the expense of Exhibitor, all persons and all goods,  
wares, merchandise, exhibits, and property of any and  
all kinds and descriptions which may be then  
occupying the portions of said premises on which the  
rent has expired, and Management shall not be liable  
for any damages or loss to such goods, wares,  
merchandise, exhibits, or other property which may  
be sustained, either by reason of such removal or the  
place to which it may be removed, and Management  
is hereby expressly released from any or all claims  
for damages for whatever kind and Management  
might store said property in a public warehouse or  
else where at the cost of the account of the Exhibitor.  
Exhibitor agrees to pay any loss or damage sustained  
by Management in the event Exhibitor fails to vacate  
and deliver up possession at the time required by this  
agreement including any loss or damage by reason of  
the inability of Management to deliver possession of  
the premises to the next succeeding tenant. 

 

REMOVAL OF GOODS 

No exhibit or any portion of any exhibit shall be  
removed by Exhibitor at the insistence of the  
Exhibitor from the exhibition area during the period  
of the exhibition without the express written consent  
of the Management 

 

MAINTENANCE 
The Management will provide all necessary  

janitorial service for all aisles and other areas  used  
by the public.  Exhibitor shall at his own cost and  
expense keep its space neat, clean and properly  
arranged.  The exhibition areas will be open daily one  
hour prior to the official public opening to permit  
Exhibitors to prepare their exhibit.  Exhibitor shall  
enter the exhibition area through a special Exhibitor’s  
gate where security will be posted.  Entrance will be  
permitted only on display of special Exhibitor’s  
badge. 

 

FOOD SERVICE 

Exhibitor shall not serve or cause to have served  
foods and/or beverages in the leased areas except  
with the prior written approval of Management. 
When approved food and/or beverages are served, their 
purchase and distribution must be made (1) in a manner 
not inconsistent with contract of Management and its 
vendors, and (2) pursuant to reasonable rules and 
regulations prescribed by Management, and pursuant to 
provisions of the Exhibit Hall. 

 

EXHIBITOR?S PERSONNEL AND OTHERS 

All activities of Exhibitor, its agent employees  
and representatives shall be strictly confined to the  
space allotted the Exhibitor. Exhibitor shall not 
engage in the solicitation of any orders for it’s  
products and/or services at the exposition.  The  
following activities by Exhibitor, its employees, 
agents and representatives are prohibited: (a)  
solicitation of prospective customers in a tone of  
voice louder than ordinary speaking voice.   (b) giving  
gifts or souvenirs upon which any noise can be  
produced. (c) use of any sound producing devices or  
sound amplification equipment without the express,  
prior written consent of the Management. (d) helium  
balloons or any other devices that may lodge on  
interior superstructure of the Exhibit Hall.  
Undignified methods of attracting attention will not  
be permitted.  Other personnel including  
demonstrators, receptionist, hostesses and models are  
required to be fully clothed at all times. Management  
reserves the right to prohibit an exhibit or part of an  
exhibit which, in its sole judgment, may detract  
from character of the exhibition.  This restriction  
extends, without limitation, to person, things,  
conduct, or printed matter, advertising souvenirs,  
emblems, restrictions on children, and any show  
matter which affect the exhibition.  Exhibits rejected  
on these grounds will not entitle Exhibitor to a  
refund. Management shall have the right to use  
Exhibitor’s company name and logo in promoting the  
exhibition. 

 

ASSIGNMENT OF SPACE 

Exhibit space is assigned on the basis of date of 
receipt of application  and payment, and is confirmed 
subject to clerical error, as indicated in the 
Acceptance portion of the contract. However,  
Management, in it sole and absolute discretion 

 

 
 

reserves the right, privilege and prerogative to re- 
assign an exhibitor to other space without penalty  
should Management deem it in the best interest of the  
show.  If assignment is to a smaller or less expensive  
space, Exhibitor shall be refunded or credited the  
difference.  If to a larger or more expensive space  
there will be no charge to the exhibitor, provided that  
the move was instituted by Management.  No firm or  
organization not assigned exhibit space will be  
permitted to solicit business within the exhibit area. 

 

UNOCCUPIED SPACE 

Management reserves the right, should any of  
exhibitor’s space remain unoccupied forty eight hours  
(48) or less prior to show opening or should any  
space be forfeited due to breach of the terms of this  
contract, to rent said space to any other exhibitor, or  
use said space in any other manner.  This provision  
shall not be construed as affecting the obligation of  
Exhibitor to pay the full amount specified in his  
contract for space rental or in any way give to  
Exhibitor a right to sell off. 

 

SUBLETTING OF SPACE 

Exhibitor shall not have the right to assign or  
grant to any other party the right to use the space to  
be utilized by Exhibitor or any part thereof, or to  
assign or grant any of the rights or privileges of  
Exhibitor contained in this agreement without the  
prior written consent of the Management. 

 

CANCELLATION BY MANAGEMENT 

Management reserves the right to cancel this 
contract for any breach by the Exhibitor.  No refund will 
be made to Exhibitor other than those indicated in 
?Unavailability of Premises? below. 

 

UNAVAILABILITY OF PREMISES 

In the event that the Premises leased hereunder or  
any portion thereof are not available for occupancy  
upon commencement or during the term of this lease  
due to fire, casualty, acts of god, strikes, national 
emergency or other cause beyond the control of  
Management, this lease and the obligations of  
Management and Exhibitor hereunder shall be 

terminated, and Exhibitor hereby waives any claim  
against Management for damages by reason of such  
termination, provided, however, that any unnamed  
portion of the rent due hereunder shall abate, or if  
previously paid shall be promptly refunded by 
Management to Exhibitor. 

 

WATCHMAN SERVICE 

The Management will provide watchman service  
for the exhibition and will exercise reasonable  
precautions for the protection of the property of the  
Exhibitor.  However, the supplying of such activities  
shall not be an assumption of any liability of any kind  
by the Management, and Exhibitor hereby releases  
Management for any such liability of any loss or  
damage to the property of the Exhibitor. 

 

LIABILITY AND INDEMNIFICATION 

Exhibitor agrees that it will indemnify and hold  
and save Management whole and harmless of from  
and against all claims, demands, actions, damages, 
loss, cost, liabilities, expenses and judgments  
recovered from or asserted against Management on  
account of injury or damage to person or property to  
the extent that any such damage or injury  may be  
incident to, and out of, or be caused, either  
proximately or remotely, wholly or in part, by an act,  
omission, negligence or misconduct on the part of  
Exhibitor or any of its agents, servants, employees,  
contractors, patrons, guests, licensees or invitees or of  
any person entering upon the premises leased  
hereunder with the expressed or implied invitation or  
permission of Exhibitor, or when such or damage is  
the result, proximate or remote, of the violation by  
the Exhibitor or any of its agents, servants,  
employees, contractors, patrons, guests, licensees or  
invitees of the Premises leased hereunder.    Such  
indemnification of Management by Exhibitor shall be  
effective unless such damage or injury may result  
from the sole negligence or gross negligence or  
willful misconduct of Management. Exhibitor  
covenants and agrees that in case Management shall  
be made a party to any litigation commenced by or  
against Exhibitor or relating to this lease or the  
Premises leased hereunder, then Exhibitor shall and  
will pay all cost and expenses, including reasonable  
attorney’s fees and court cost incurred by or imposed  
upon Management by virtue of any such litigation. 

 
INSURANCE 

Exhibitors are advised to obtain insurance to  
cover exhibit material against damage and loss, and  
public liability insurance against injury to the person  
and property of others at their own cost and expense.  
The Management assumes no risk and by the  
acceptance of this agreement the Exhibitors expressly  
release the Management of and from any and all  
liability for any damage, injury or loss to any person  
or goods which may arise from the rental and  
occupation of said space by Exhibitors, and to agree 
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to hold and save the Management harmless of and 
from any loss or damage by reason thereof. 

 

PROPERTY DAMAGE 

Neither Management nor Exhibitor shall be  
responsible for any loss of or damage to property of  
the other party hereto including, but not limited to,  
loss or damage occasioned by theft, fire, smoke, acts  
of god, public enemy, riot, civil commotion or other  
insurable  casualty, and Management and Exhibitor  
expressly waive any claim for liability against the  
other party hereto with respect to any  such loss or  
damage.  Accordingly, it shall be their responsibility  
of Management and Exhibitor, respectively, to secure  
its own insurance or other wise protect itself and its  
property against such loss or damage. 

 

SUBROGATION 

Each party hereto hereby waives any and every  
claim which arises in its favor and against the other  
party hereto during the term of this lease or any 
extension or renewal thereof for any or loss of, or  
damage to, any of it property which loss or damage is  
covered by valid and collectible fire and extended  
coverage insurance policies, to the extent that such  
loss or damage is recovered under said insurance  
policies.  Said waivers shall be in addition to, and not  
in limitation or derogation of, any other waiver or  
release with respect to any loss or damage to property  
of the parties hereof in as much as the above mutual  
waivers will preclude the assignment of any aforesaid  
claim by way of such of subrogation (or otherwise) to  
an insurance company for any other person, each  
party hereof hereby agrees immediately to give to  
each insurance company which has issued to its  
policies of fire and extended coverage insurance  
written notice of the terms of said mutual waivers,  
and to have said insurance policies properly  
endorsed, if necessary to prevent the invalidation of  
said insurance coverage by reason of said waivers. 

 

BINDING EFFECT 

No alterations or variation of the terms of this 
agreement shall be valid unless made in writing and 
signed by all of the parties hereof.  No oral 
understanding or agreements not incorporated in this 
agreement shall be binding on the parties.  The terms of 
this contract shall be binding upon and inure to the 
benefit of Management  and Exhibitor, their 
respective heirs, representatives, executors,  
administrators, successors and assigns.  Failure of the  
management to discover or insist in any one or more  
instances upon the strict observation or performance  
of any of the terms or conditions of this license  
agreement shall not be deemed to constitute a waiver  
by Management of the observation or enforcement of  
those or any other terms or conditions thereof. 

 

CAPTIONS 

The captions herein contained are inserted only  
as a matter of convenience and for reference and in  
no way define, limit or describe the scope or intent of  
this contract or in any way affect the terms hereof. 

 

GENERAL INFORMATION 

These regulations may be amended by  
Management and all amendments that may be so  
made shall be binding upon Exhibitor regardless of  
the date of the submission of the exhibiting contract.  
Any matters which are not specifically enumerated in  
these regulations and which may materially affect the  
operation of the Exposition shall be subject to the  
discretion of the Management and all decisions by  
Management shall be final.  The interpretation of  
these regulations shall be solely Managements, and  
all decisions shall be final.  These rules, regulations  
and conditions have been drawn for the purpose and  
intention of providing a well-balanced, well- 
regulated, attractive and successful exposition, in an  
effort to provide the greatest good to the greatest  
number. 

 

POSTPONEMENT OF EXPOSITION 

If for any reason Management determines that the  
location or dates of an Exposition should be changed,  
no refund will be due to Exhibitor, and Management  
will assign to Exhibitor, in lieu of the original space,  
such other space as Management deems appropriate,  
and Exhibitor agrees to use such space under the  
terms of this Agreement. Management shall not be  
financially liable or otherwise obligated in the event  
that the Exposition is relocated or postponed. 

. 
EVENT SET UP FEE 

Exhibitors that do not inform show management at 
least 72 hours prior to the event or do not show up 

on site will be charged a $500 Event Set Up Fee.  

 

CANCELLATION / REFUND POLICY 

Exhibitor may not reschedule from contracted event  
to another event.  No refunds shall be given due to 
cancellation. Cancellation of participation in event will 
not relieve the financial obligation contracted for.  

 
 

Signature:  ________________________________ Date:  ________________________________ 
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